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TODAY’S AGENDA
▸ Introduction to Digital Identities 
▸ Social Networks + Tips 
▸ Play + Discussion
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WHAT IS A DIGITAL IDENTITY?
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WHY MANAGE IT?
▸ If you don’t, someone else will 
▸ Because people are going to 

be searching for you 
▸ Create a network + build 

relationships 
▸ Demonstrate leadership + 

knowledge of the field 
▸ Total control over brand + 

outreach

https://nabhan.deviantart.com/art/Taking-Control-332719521



CONSIDER THIS…
▸ What is the goal or dream?  
▸ What will showcase your skills + 

experience? 
▸ Who is the audience?  
▸ How will they find you? 
▸ How personal is this going to be?
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THE SECRET TO  
DIGITAL IDENTITIES!
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SOCIAL MEDIA IS 
NOT REFLECTIVE
▸ Social media is 

aspirational!  
▸ We portray the 

person we want to 
be seen as, using our 
experience and skills 
to support this
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https://lolzombie.com/8131/mirror-unicorn-badass-unicorn/



DIGITAL IDENTITY PRINCIPLES
▸ Uniform name + picture 
▸ Uniform profile 

▸ Length, tone and 
formality may vary 

▸ Uniform voice and attitude 
▸ Consistent updates 
▸ Use big name tools and sites
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PRIVACY
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PRIVACY
▸ Determine what is personal/off-brand versus professional
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PRIVACY
▸ Take protection into your own hands! 
▸ Creative Commons 

▸ Create your own copyright for everything you put 
online 

▸ Can make your work “All Rights Reserved” to “Free To 
Use” 

▸ My Preference: “Share Alike + Attribution” 
▸ www.creativecommons.org/choose
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http://www.creativecommons.org/choose


SOCIAL MEDIA
▸ What platforms support your goals and 

reach your audience? 
▸ How much time/money do you have?  
▸ What type of content do you have? 
▸ What actions do you want people to 

take? 

▸ Remember, social media is about 
building brand identity and creating an 
emotional connection 
▸ Not as much about ROI and direct 

purchasing 
▸ Less marketing, more engagement
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TWITTER
▸ Twitter is an ‘information 

network’ 

▸ Works Best with: News, blog 
posts, gifs 

▸ Tips: Use images, have 1-2 
consistent hashtags, less text is 
better, post multiple times a 
day
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FACEBOOK
▸ Facebook is a ‘social network’ 

▸ Works best with: Video and 
curated content 

▸ Tips: Use video and images, less 
text is better, embed links and 
names, promote culture not 
product, shorter is better, one 
post per day
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Check out my sweet cat video

Have you seen this cat article



INSTAGRAM
▸ Instagram is a ‘visual network’ 

▸ Works best with: Beautiful, 
thought out images in curated 
feed 

▸ Tips: Use images, less text is better, 
tone down filters, use consistent 
color scheme, 7-11 hashtags, 
photos with people get more 
engagement, 1-2 posts per day
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http://catsofinstagram.com/post/29442493125/from-frankxlover 
-this-is-three-month-old#.WcOiKdN96fQ



PINTEREST
▸ Pinterest is a ‘visual bookmark tool’ 

▸ Works best with: Food, home, and 
fashion articles with great images 

▸ Tips: Think carefully about 
categories and who is search for 
material, consider keywords, 
promote on other tools
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SNAPCHAT
▸ Snakchat is a ‘video messaging 

tool’ 

▸ Works Best with: real-time content, 
humorous, video 

▸ Tips: Use short videos and text, 
keep it simple and fun, try to reach 
out to individuals
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By Liz Buckley



LINKEDIN
▸ LinkedIn is a ‘professional network’ 

▸ Works Best with: High quality 
professional content, demonstrate 
leadership 

▸ Tips: Demonstrate leadership 
through short posts and links, 
customize URL, make it personal
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GETTING STARTED
▸ Follow the principles 

▸ Be authentic 

▸ Consider privacy 

▸ Lurk then jump in!

#UPSTATESOCIAL17



DEVELOPING YOUR DIGITAL IDENTITY

NOW GET ONLINE + BE AWESOME
‣ Questions? Need more help? Ask me @KMeyersEmery! 

‣ Kate Meyers Emery, Ph.D. 
‣ meyersemery@gmail.com

mailto:meyersemery@gmail.com

