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Today’s Agenda 
•  9:00 am – 9:15 am  Introductions 
•  9:15 am – 9:45 am  Developing Your Digital Identity 
•  9:45 am – 10:30 am  Twitter, Facebook, Pinterest & Instragram 
•  10:30 am – 10:45 am  Break 
•  10:45 am – 12:00 pm  LinkedIn, Academia.edu & ResearchGate 
•  12:00 pm – 12:30 pm  Lunch & Discussion 
•  12:30 pm – 1:00 pm  Personal Websites  
•  1:00 pm – 1:45 pm  Other Awesome Tools 
•  1:45 pm – 2:00 pm  Break 
•  2:00 pm – 3:00 pm  Open Discussion & Play Time! 



Gradhacker 

•  Created in March 2011 at MSU 
•  Launched in June 2011 
•  Syndicated by IHE in November 2011 
•  Provides grad students with advice, stories, 

and ways to ‘hack’ grad school 
•  Collaboratively written 
•  Check it out: GradHacker.org! 



Digital Identity Principles 
•  Uniform profile 
•  Have a short discussion about who you are, what 

you do, what your goals are 

•  Uniform picture 
•  Professional or personal depending on 

perception/identity 

•  Consistent Updating 
•  Need a constant stream of information and 

communication 



Developing Your Identity 
•  What is your goal? 

•  Academic or Alt-Ac job? 
•  Fellowship or Assistantship? 
•  General outreach? 
•  Public scholar/expert? 

•  What is the audience? 
•  Academia? 
•  Professional? 
•  Personal? 
•  Public? 

•  How personal is this? 
•  50/50, 80/20, 100/0? 



Katy Meyers Emery 
•  What is your goal? 

•  Academic tenure track job 
•  Outreach and engagement 

•  What is your audience? 
•  Academic search committees 
•  Colleagues/Peers 
•  Public 

•  How personal is this? 
•  80/20 



Developing Your Identity 
•  What is your brand? 

•  Your name? 
•  Other identity? 

•  What image will you use? 
•  Field work? Lab word? Personal? Professional? 

•  What is your elevator speech? 
•  Summarize your identity in 140 characters 
•  What aspects will you expand? 



Katy Meyers Emery- Bones Don’t Lie 
•  What is your brand? 

•  Katy Meyers Emery 
•  Bones Don’t Lie 

•  What image will you use? 
•  Field work on campus 
•  Emphasizes active in excavation 

•  What is your elevator speech? 
•  Mortuary Archaeology PhD 

Candidate at Michigan State, 
Bones Don’t Lie Blogger, 
GradHacker, Digital 
Archaeologist, 
Osteoarchaeologist & Video 
Game Geek 



Digital Identity Audit 
•  Let’s audit your identity! 

•  What sites/tools/social media are you using? 
•  Is it ‘brand’ consistent? 
•  Is it up to date? 

Make	  sure	  to	  turn	  off	  
personalized	  
searching!	  



Digital Identity Audit 
•  Check everything! 

•  What about Facebook? Pinterest? Cooking websites? Video 
game sites? Fantasy football? 

•  Need to make decisions- what is included in the digital 
identity and what isn’t? 



Privacy 



Copyright 
•  Anything you publish online is free game to 

use unless it is copyrighted 
•  Creative Commons is easy to use and free, so 

use it to protect your work 
•  You can make your work anything from “All Rights 

Reserved” to “Free to Use” 
•  Go to: http://creativecommons.org/choose/ 
•  Pick how what you want it to cover, and post it on 

your work 



Twitter 
•  Twitter is an ‘information network’  

•  Allows you to share, reply, message and 
forward 140 character messages 

•  Benefits 
•  Great for networking, getting updates, sharing 

information, collaborating, finding information 
fast 

•  Use in classes for instant feedback, asking 
questions, announcements and more 

#MSUDigID	  



Basics of Twitter 
•  Follow: if you want to have someone’s tweets show up on 

your stream, you ‘Follow’ them 
•  Followers: these are people who have you show up on 

their stream 
•  RT: Re Tweet, like forwarding, posts another person’s 

tweets on your stream 
•  @: Mention, way to alert people or talk about them in your 

post 
@gradhacker what’s up- private to anyone who isn’t 
following both 
hey there @gradhacker- public 

•  #: Hashtag,  creates topics so you can follow along, such 
as conference tag or important topic 

•  DM: Direct Message, send a message in private 

#MSUDigID	  



Getting Started 
•  Professional Organizations  
•  University Accounts 
•  Professors, colleagues, peers 
•  Publishers and Journals 
•  Try following people and watch the 

conversation a little before jumping in! 

#MSUDigID	  



Twitter @ Conferences 
•  Great place to start tweeting 
•  Find the hashtag 
•  Usually association’s acronym with year (#SAA2016) 
•  Casual way to meet people prior to the conference 

•  Back channel 
•  Questions and commentary 
•  Make coffee/lunch/dinner/happy hours meet ups 

#MSUDigID	  



Twitter @ Conferences 

#MSUDigID	  



Organizing & Analyzing 
•  Organize your tweeting experience 
•  Lists 
•  Tweetdeck or Hootsuite 
•  Storify 

•  Analytics to better use twitter 
•  analytics.twitter.com 

#MSUDigID	  



Organizing Twitter 

#MSUDigID	  



Organizing Twitter 



Organizing Twitter 



Analyzing Twitter 
•  Why? 
•  Shows when to tweet (8-9am, 12-1am) & what is popular 
•  Helps you see if you’re reaching the target audience 



Facebook 
•  Social media site for sharing personal 

information, photos and status updates 
•  While primarily meant for personal use, it is 

becoming more common in academic and 
professional work 

•  Can reach a different set of people on this site 
and in a different way then twitter 

•  Great for events, pages, sharing information 

#MSUDigID	  



Facebook 
•  Need to make privacy decisions 

•  Create two profiles 
•  Create professional profile 
•  Be careful about privacy settings 

#MSUDigID	  



Facebook 

#MSUDigID	  



Facebook 

#MSUDigID	  



FB Groups vs. Pages 
•  Groups: space for 

multiple individuals 
to share information, 
have discussions 
•  Ex. Online 

classes many 
have these, allow 
students to 
interact in 
familiar platform 

#MSUDigID	  



FB Groups vs. Pages 
•  Pages: share information 

about a program, business 
or other entity 
•  Ex. Inside Teaching- 

acts like an individual 
but is an entity 

•  Pick appropriate one for 
interaction! 



Instagram 

•  Photo-based social networking 
•  Increasing popularity in younger generations 
•  BE CAREFUL WITH IMAGES! 



Instagram 



Pinterest 
•  Pinterest is a virtual pinboard where you can 

store links to digital items in different boards 
•  Very visual and is becoming a great tool for 

teaching and organizing 









LinkedIn 
•  Largest professional social networking 

platform 
•  Allows you to engage, share and network 
•  Based on ‘connections’ which involves two 

users having ‘linked accounts’ 
•  Benefits 
•  Resume/CV 
•  Easy to find on Google 
•  Can be important for certain disciplines 



Your Homepage 



Who’s Viewed Me? 

•  Can see you looked at 
your profile 

•  What you see of them 
depends on their settings 
and your connection 

•  Paid subscriptions will also 
see statistics of who is 
finding them, what 
keywords are used, and 
location 



Change How You Appear 
•  Default is all information visible 
•  Adjust this by going into settings 
•  Can determine if people see full profile, vague 

version or nothing 



Change How You Appear 



Change How You Appear 



Your Public Profile 





Your Profile: Snapshot 



Your Profile: Summary 
•  Second most important section 
•  You want it to explain your mission and summarize 

your profile 
•  Include: 
•  Expanded headline reviewing current job 
•  Overview of experience 
•  Goals for career if job-searching or goals for your 

current career 
•  Specialties that you want to highlight 



Your Profile: Summary 



Your Profile: Uploads 
•  Be interactive, upload presentations and files to 

share with potential employers 



Your Profile: Organize it! 
•  Feature relevant and important sections 
•  Make sure contact information is easy to find 



Groups 
•  Groups are a way to connect with other people and 

start networking 
•  Open groups: can freely join and be part of the 

conversations 
•  Private groups: need to be invited or accepted 

into the group 
•  Make sure your profile is complete or nearly so 

prior to joining groups 
•  Full profile increases likelihood of making 

appropriate connections and getting accepted 
into private groups 





Connections 
§  Types 

•  1st degree: people you 
are already connected 
with 

•  2nd degree: have one or 
more mutual1st degree 
connections 

•  3rd degree: have one or 
more mutual 2nd degree 
connections 

•  Out of Network: no 
known contacts 



Connections 
•  You can ask for introductions to 2nd or 3rd degree 

through your 1st degree connections 
•  Just go to the profile you want to connect with 

and and click ‘Get an Introduction’ 

•  Check the recommended connections 
•  Can send invitations to people not already on 

LinkedIn 
•  Connect your email contacts to check for 

connections 



LinkedIn Premium 
•  Benefits of a Premium Account 

•  Complete list of who is viewing you, how they 
found you, their industry, etc. 

•  Help make connections to people 
•  Will find you jobs and make introductions through 

your contacts 

•  The main difference, with premium they make 
connections for you, and with basic you will have 
to find your own 



Linked In 

•  Minimize effort? 
•  Static resume 
•  Update monthly 
•  Get updates through email from important groups 

•  Questions? 



Academia.edu 
•  Academia.edu is a platform for academics to 

share research papers and network 
•  Benefits 
•  Great for sharing your work since it connects with 

Google 
•  Also has analytics to see who is checking your work 

and who is searching you online 

•  Be careful about publishing articles 



Academia.edu 



Academia.edu 



Academia.edu Analytics 



ResearchGate 
•  Similar to Academia.edu with papers and 

analytics 
•  Increasingly popular 



ResearchGate 



ResearchGate 



ResearchGate 



Starting Up 
•  People from the University or Department 

•  Can easily search for just MSU or your 
department to get started 

•  Check who other people are following 

•  People who you’re reading (Academia.edu, 
ResearchGate) 

•  Easy to find articles and follow the author 

•  Professional Organizations (LinkedIn) 
•  Great way to connect with people who you want 

to meet 



Personal website 
•  Why create a personal website? 
•  Digital landing pad 
•  Link all profiles to a single location 

•  Online resume or CV 

•  Portfolio 
•  Teaching, art, field work, lab work 



Potential Websites 
•  Wordpress.com or Wordpress.org 

•  Easy to customize 
•  Free with lots of add-ons 

•  Google Sites 
•  Nice blank slates 
•  Some options are limited 

•  Others 
•  Tumblr: mainly for blog posting 
•  Moonfruit: great for portfolios and art 
•  Wix: great templates, customization lower 
•  Weebly: easy but low customization 



Examples 



Alternative: About.me 
•  About.me is a simple one page website for you to 

share information 



Let’s Build a Website! 
•  What is the goal? 

•  Simple CV 
•  Research Projects 
•  Teaching Portfolio 

•  Active or Static? 
•  Blogs and posting 
•  Updates only with changes 

•  Text or image heavy? 
•  What features your work the best? 



Katy Meyers Emery- Bones Don’t Lie 
•  What is your brand? 

•  Katy Meyers Emery 
•  Bones Don’t Lie 

•  What image will you use? 
•  Field work on campus 
•  Emphasizes active in excavation 

•  What is your elevator speech? 
•  Mortuary Archaeology PhD 

Candidate at Michigan State, 
Bones Don’t Lie Blogger, 
GradHacker, Digital 
Archaeologist, 
Osteoarchaeologist & Video 
Game Geek 



Draw the Structure 

Main	  Page	  
About	  Me	  

CV	   Research	   Teaching	  Service	  

Experience	   PorEolio	  

Syllabi	  

Fieldwork	   Digital	  
work	  PublicaIons	  

Links	  to	  
Projects	  



Open Researcher & Contributor ID (ORCID) 

•  Provides you with a unique identity tag 
•  Some journals requiring this 
•  Great for name changes! 



Open Researcher & Contributor ID (ORCID) 



GitHub 
•  Version Control and Sharing 

•  Provides backups and record of all work 
•  Allows others to use it and edit 

•  Increasingly used for education 
•  Allows students to play with your work 
•  Sharing syllabi and lesson plans 

 



GitHub 



GitHub 



Digital Identity Principles 
•  Uniform profile 
•  Have a short discussion about who you are, what 

you do, what your goals are 

•  Uniform picture 
•  Professional or personal depending on 

perception/identity 

•  Consistent Updating 
•  Need a constant stream of information and 

communication 



Thank you 
 

Learn more at: 

https://katymeyers.wordpress.com/
digital-identity-bootcamp-tools/  

 
Katy Meyers Emery 

Michigan State University 
Email: meyersk6@msu.edu 
Twitter: @bonesdotnotlie 
Website: katymeyers.com 

 


